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UCC1: New Course Transmittal Form 
 
Recommended SCNS Course Identification 

1. Prefix    MAR 2. Level    7 3. Number    XXX 4. Lab Code    Select 

 
5. Course Title    MARKETING STRATEGY SEMINAR 

6. Transcript Title (21 character maximum)    MKTG STRATEGY 
 

19. Course Description (50 words maximum) 
This doctoral-level course will expose students to research on four key areas within Marketing 
Strategy (i) Philosophy and Methods (ii) Customer Strategy (iii) Brand Strategy and (iv) Strategy 
Performance.  We will examine these topics through a seminar that will discuss, critique, and 
extend the literature.  Course readings cover both classic and state-of-the-art articles in 
Marketing Strategy.   

20. Prerequisites  
Click here to enter text. 

21. Co-requisites 
Click here to enter text. 

22. Rationale and Placement in Curriculum 
The course will offer a springboard for new research questions, ideas, and frameworks to enrich and 
extend understanding on Market Strategy by management practitioners and applied researchers.  It 
emphasizes substantive (vs. conceptual) research questions, application (as opposed to development) of 
theory, and practical (as opposed to novel) empirical contribution.   

23. Complete the syllabus checklist on the next page of this form. 
  

7. Effective Term    Fall 8. Effective Year    2015 9. Rotating Topic?    Yes 

10. Amount of Credit    3 11. If variable, # minimum and # maximum credits per semester. 

12. Repeatable credit?    No 13. If yes, total repeatable credit allowed    # 

14. S/U Only?    No 15. Contact Type    Regularly Scheduled [base hr] 

16. Degree Type    Professional 17. If other, please specify:    Click here to enter text. 

18. Category of Instruction    Advanced 
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Syllabus Requirements Checklist 
The University’s complete Syllabus Policy can be found at: 
http://www.aa.ufl.edu/Data/Sites/18/media/policies/syllabi_policy.pdf 

The syllabus of the proposed course must include the following: 

  Course title 

  Instructor contact information (if applicable, TA information may be listed as TBA) 

  Office hours during which students may meet with the instructor and TA (if applicable) 

  Course objectives and/or goals 

  A weekly course schedule of topics and assignments. 

  Methods by which students will be evaluated and their grades determined 

  Information on current UF grading policies for assigning grade points. This may be achieved by 
including a link to the appropriate undergraduate catalog web page: 
https://catalog.ufl.edu/ugrad/current/regulations/info/grades.aspx.  

  List of all required and recommended textbooks 

  Materials and Supplies Fees, if any 

  A statement related to class attendance, make-up exams and other work such as: “Requirements for 
class attendance and make-up exams, assignments, and other work in this course are consistent with 
university policies that can be found in the online catalog at: 
https://catalog.ufl.edu/ugrad/current/regulations/info/attendance.aspx.” 

  A statement related to accommodations for students with disabilities such as:  "Students requesting 
classroom accommodation must first register with the Dean of Students Office. The Dean of Students 
Office will provide documentation to the student who must then provide this documentation to the 
Instructor when requesting accommodation." 

  A statement informing students of the online course evaluation process such as: “Students are 
expected to provide feedback on the quality of instruction in this course based on 10 criteria. These 
evaluations are conducted online at https://evaluations.ufl.edu. Evaluations are typically open during 
the last two or three weeks of the semester, but students will be given specific times when they are 
open. Summary results of these assessments are available to students at 
https://evaluations.ufl.edu/results.”  

It is recommended that the syllabus contain the following: 

  Critical dates for exams or other work 

  Class demeanor expected by the professor (e.g. tardiness, cell phone usage) 

  The university’s honesty policy regarding cheating, plagiarism, etc. 

Suggested wording: UF students are bound by The Honor Pledge which states, “We, the members of the 
University of Florida community, pledge to hold ourselves and our peers to the highest standards of 
honor and integrity by abiding by the Honor Code. On all work submitted for credit by students at the 
University of Florida, the following pledge is either required or implied: “On my honor, I have neither 
given nor received unauthorized aid in doing this assignment.” The Honor Code 
(http://www.dso.ufl.edu/sccr/process/student-conduct-honor-code/) specifies a number of behaviors 
that are in violation of this code and the possible sanctions. Furthermore, you are obligated to report 
any condition that facilitates academic misconduct to appropriate personnel. If you have any 
questions or concerns, please consult with the instructor or TAs in this class. 

  Contact information for the Counseling and Wellness Center: http://www.counseling.ufl.edu/cwc/, 
392-1575; and the University Police Department: 392-1111 or 9-1-1 for emergencies 
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