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CURRENT SLOs 

Content  

1. Assess individual and community needs for health education. 

2. Plan effective health education programs. 

3. Implement health education programs. 

4. Evaluate the effectiveness of health education programs. 

5. Coordinate the provisions of health education services. 

6. Act as a resource person in health education. 

7. Communicate health needs, concerns and resources to identified clients and 

consumers. 

8. Understand the major concepts and principles related to nutrition, substance 

abuse, emotional health, human sexuality and environmental health. 

 

Critical Thinking 

8. Analyze situations, conditions and events to solve problems independently and 

to evaluate health education outcomes. 

9. Select health education programs and services based on best-evidence. 

 

Communication 

10. Communicate health concepts and health information using a variety of channels 

to individuals, families and groups from diverse backgrounds in various 

settings. 

 

NEW SLOs  

Content  

1. Identifies and applies theories-based strategies for assessing individual and 

community needs for health education 

2. Identifies and utilizes appropriate theory-based models for planning effective 

health education programs. 

3. Identifies and applies a variety of theories, models and strategies for 

implementing health education programs. 

4. Identifies and applies methods and procedures appropriate for evaluating the 

effectiveness of health education programs. 
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5.    Coordinate the provisions of health education services.  

6.    Describes and employs methods to obtain and disseminate health education 

information.   

7.    Demonstrates understanding of the major concepts and principles related to 

nutrition, substance abuse, emotional health, human sexuality and environmental 

health. 

 

Critical Thinking 

8. Analyze situations, conditions and events to solve problems independently and 

to evaluate health education outcomes. 

9. Select health education programs and services based on best-evidence. 

 

Communication 

10. Communicate health needs, concerns and resources to identified clients and 

consumers.  

11. Communicate health concepts and health information using a variety of channels 

to individuals, families and groups from diverse backgrounds in various 

settings.  
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